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Free access: 
1 Oct – 31 Mar 

– supports families, schools, 
and local visitors

 

Strong local and 
seasonal appeal

Ticketed entry: 
1 Apr – 30 Sep 

– targeted marketing 
focuses on driving paid 

visits

Marketing focuses on local 
access, repeat visits, and 

audience targeting during 
paid months

Seasonal admission and marketing approach



Exhibitions  





Target 
audiences

Schools 
and early

years 



Families 
with 

children 



Local 
history 

enthusiasts 
and 

culturally 
engaged 

audiences 



11,700+
Subscribers

6,105
Unique opens

E-bulletin 



Social Media
Facebook audience locations Instagram content metrics  



Audience location Audience demographics  

TikTok



Digital Screens
New, owned digital 

advertising screens at 
Norwich Castle and Museum 
of Norwich. Commissioned 

and operating since 
December 2025. Inclusion of 
exhibitions and key events 

for Lynn Museum. 

For requests, email sam.tring@norfolk.gov.uk
Include event description and 3-5 key images



Audience Insight - Norfolk Museums Visitor Survey
 Citizen Space, the new service-wide visitor survey platform, provides Norfolk Museums Service with a 

consistent and scalable evidence base across all ten sites. 

Monthly post-visit surveys (online ticket buyers), combined with on-site QR access.

Data can be gathered on:

• Net Promoter Score 
• Visitor ratings
• Motivation for visiting 
• Age range 
• Gender identity 
• Ethnicity

• Norfolk Museums Pass membership
• Household income 
• Education
• Disabilities, neurodivergence or long-term 

health conditions 
• How people heard about the museum 



Net Promoter Score

50

Very Poor → Very Good

Visitor feedback 



Your visitors



















Norfolk Museums Pass
sales growth  

Members now 
Approx. 9725

up 30%

Members in 
May 25

7490



June 2026 – June 2027
Working exhibition title: Unboxed: Secrets from the Lynn Museum Store

In-house exhibition showcasing rarely seen objects
Broad themes allow: Family events, talks and specialist programming, 

community and partner activity

Strong potential to attract local audiences and culturally engaged visitors from further afield. 
Possible bus advertising campaign 

Looking ahead to 2026  



• Share key events through local and 
regional networks

• Support e-bulletin sign-ups
• Continue advocacy for Lynn Museum as 

a high-quality cultural offer in the town
• Help reach audiences who may not yet 

be aware of Lynn Museum’s programmes
• Encourage visitors to provide feedback 

via online survey

How the committee can help 
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